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The Pinal Energy logo, font and colors alone do
not make an independent corporate design. Itis
only when all these elements are combined that
the unmistakable look of the brand is created. As
an additional and linking design element, the “M
Mountain”is a geographical and energetic
graphical element that gives another dimension
to the corporate identity and allows the logo to
be even more impactive. “M Mountain” should
always be green or white if the background is
green.”M Mountain is used at the bottom of a
variety of communication media.

"M Mountain”is a mark of our geographical
location, our commitment to the environment
and the inherit nature and process of our
business.

The secondary design element is “Reaching Up”
and is used in conjunction with “M Mountain”
“Reaching Up”is used sparingly and can be either
in Orange or 10% grey.

“Reaching Up” is representative of our wordmark
and logo and signifies a constant mission of
improvement.

“M Mountain is to be used in the following
corporate communications:

+ Corporate Stationery

+Signage

* PowerPoint presentations

* Brochure Covers

* Posters

5SAGE

+ "M Mountain”and “Reaching Up” are fixed
designs. They should be scaled appropriately
and not be distorted.

+ These elements are to bleed off . If printed off a
PC, use the maximum possible printing area.

+ The color of “M Mountain” must be green.

+ The color of “Reaching Up” must be either
orange or 10% grey

+ Do not use two “M Mountain” elements on
facing pages.

Pinal Energy is also clearly
recognizable if the logo is
not visible.

PowerPoint: “M Mountain”
and “Reaching Up”
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Brochure Cover: “M Mountain”



Placement
y AHETPLACEMENTIOFh—I—OUNTAINVIORh2EACHINGIS PV
7 ISIFIXEDCh—1—OUNTAINVSHOULDIALWAYSBLEEDIOFF.
ﬁ THEIBOTTOMMTICANIBE/A'SMALLER ELEMENTTOITHE?
P > RIGHTIORIUSEDIASIA'WHITEISPACETFORIOO CIIOFTHE?
(‘ PAGEMHEREMAINDERIOFTHEIPAGE SHOULDIALWAYS!
2, < BEIGREENIORICANBE’ATPHOTOGRAPHIOFIPROFESSIONAL
rrt QUALITYL]
pinal energy

h2EACHINGI5PVSHOULDIBEIALWAYSBLEEDIOFFITHE!
RIGHTISIDE]ANDITHE.BOTTOM ) T'SHOULDIALWAYSIBEIOF!
PROPORTIONATEISIZEITOlh—[— OUNTAINZUEXTISHOULD!L
NEVERIBEINEARTTHE(h2EACHINGI5PVELEMENT

Always placed at the bottom while bleeding
off the bottom and right.

ACISAPIENIBTIORCLiS
ULTRICIESIMETUS
|AT_.PORTTIZTORII)g
URISICONVALLLy
[TISIACUS$EULALL

“M Mountain” and “Reaching Up” “M Mountain” should never be Do not use the same design element
should be sized appropriately colored if used for the majority on 2 facing pages.

and text should never cross the of the page. Always use white.

borders.

Design Element | 13



The first impression is vital
in creating a brand.
Letterhead and business
cards convey Pinal Energy’s

O A image and strength.

The following applies for the letterhead:
The letterhead is preprinted with the logo in the i
left corner and “M Mountain”in the bottom right. pe
Contact information is printed to the left of “M
Mountain” For letters used inside the office and pinal energy
sent via e-mail inside and outside the office, use
the provided Word letterhead template.

S

»

<

The following applies to business cards:
* The top left is always the logo location
« Bottom left is for personal identification
+ The right side is for contact information

The reverse side of the business card should not
have any text printed.

P.520.494.2400 | f. 520.494.7593 | PO Box 143 | 38585 W. Cowtown Rd. | Maricopa, AZ 85239

il

pe

Zret !
pinal energy

p.520.494.7594
f. 520.494.7593
€.520.483.0841

4 “\\\

»

brian@pinalenergyllc.com
www.pinalenergylic.com

CRIANOASBRIG 2502 pe:

plant manager Maricopa, AZ 85239 it
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For signage, the same design rules apply. The
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OHASELLUSIPELLENTESQUE
ADIPISCINGIERATL

logo should be prominently displayed and
typography clearly visible. Design elements “M
Mountain”and “Reaching Up” may be used for
outdoor banners and signage but all usage rules
should be followed.
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Pinal Energy

PO Box 143

38585 W.Cowtown Rd.
Maricopa, AZ 85239
p.520.494.7594

f. 520.494.7593
www.pinalenergyllc.com



